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Action research
ANOVA

Asymmetric scale
CAPI

Case study

CATI

Cause

Census

Central tendency
Chi-square test
Cluster sample
Coding scheme
Comparative scales
Conceptualization
Confirmatory research
Constant sum scales
Content analysis
Convenience sample
Correlation

Deduction
Dependent variable
Descriptive statistics
Double-barreled question
EMIC

Epistemology
Ethnography

ETIC

Experiment
Exploratory Research
Focus group
Generalizability
Hypothesis
Immersion
Independent sample t-test
Independent variable
Induction

Inferential statistics
Intercoder-agreement
Interval data
Interview

Items / indicators
Iterative process
Judgemental sample
Laddering

Latent constructs
Leading question
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Likert-scales
Manipulation

Mean

Measurement

Median

Methodology

Mind map

Mode

Model

Multi-items measurement
Nominal data
Nominalism
Non-compartive scales
Nonprobability sampling
One sample t-test
Ontology
Operationalization
Ordinal data

p-value

Paired sample t-test
Philosophy of Management Research
Plagiarism

Population

Positivism

Primary data
Probability sampling
Probing

Qualitative data
Quantitative data
Quartiles

Quota sample
Random sampling
Range

Rank-order scales
Rating scales

Ratio data

Realism

Regression

Relativism

Reliability

Sample

Sampling frame
Sampling technique
Scale

Secondary data
Semantic differential
Sequential process
Significance
Significance level
Simple random sample
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Skewed data
Snowball sample
Social Constructivism
Standard Deviation
Statistic

Stratified sample
Survey

Systematic sample
t-test

Theme/node
Treatment
Triangulation
Validity

Variable

Variance
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